In this paper, university female studentsʼ opinions on consciousness towards choice of clothes for boys and girls were studied. The results were obtained by factor analysis and multiple regression analysis as follows: 1) The factor structure of female university studentsʼ consciousness toward Boyʼs wear is interpreted as (F 1) my taste, (F 2) individuality, (F 3) comfortable, (F 4) durability, (F 5) brand, (F 6) choice of boy, and (F 7) economics. 2) The factor structure of female university studentsʼ consciousness toward Girlʼs wear is interpreted as (FA 1) brand, (FA 2) individuality, (FA 3) comfortable, (FA 4) durability, (FA 5) fashionable, (FA 6) choice of girl, (FA 7) street clothes by brand, and (F 8) economics.
Correlation coefficients between Worn with Like. Table 9 Correlation coefficients between Consciousness towards choice of clothes for boys with Important criteria for the choice of clothes for purchase. 
